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Introduction

United Channel Employment
Agency Pte Ltd. (United Channel)
was established in Sept 2007 by Mr.
TH Ng and his partner Kerrie with a
modest startup capital of SGD 10,000
and a mission to help families in
Singapore to engage well-trained

and docile foreign domestic workers
(maid). Mr. Ng and Kerrie both
hailed from different professions, but
they decided to combine forces and
venture into the maid employment
market. To differentiate themselves
from their competitors and stand out
amongst the many maid employment
agencies in the market, they decided
to specialize in the recruitment of
Myanmar nationals. They operated
from a 150 sqm office in Katong
Shopping Centre, which now serves
as the head office for their five
branches islandwide.

United Channel is one of
Singapore’s foremost maid
employment agencies to

specialize in the recruitment of
Myanmar maids. Since 1998, Mr Ng
had an affinity for Myanmar and has
forged strong business connections
in the country when he was running a
trading firm. Upon further research, He
discovered that the locals in Myanmar
have a similar lifestyle and culture
to the local Singaporean, and their
gentle nature and demeanour also
make them the ideal domestic worker
for the Singaporean home. United
Channel set up a Training School in
Myanmar to provide comprehensive
training for the newly recruited maids.
The maids learn about the culture,
the languages and also the habits
of the local Singaporean household.
The Myanmar maids proved to be
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immensely popular as they are well
trained and acclimate readily to their
new environment.

Today, United Channel is an
award-winning maid agency which
specializes in the procurement of
qualified foreign domestic workers
for the local household. Their maids
come from neighbouring countries
such as Myanmar, The Philippines
and Indonesia.

Our Promise

United Channel provides a list
of suitable candidates based on
customers’ requirements and assist in
the screening & short listing of maids.
They will match the appropriate
candidate to the employer to foster
a good working relationship. They
also provide good support for the
maids and act as mediator between
employer and maid. They empathize
with the maids and believe that there
should always be open communication
between both parties.

United Channel provides training
for the selected maids, both in their
home country and in Singapore.
Training will be conducted while
awaiting approval for their application
from the authorities. Continuous
training is also available in Singapore
upon the arrival of the maids.
Training includes areas like laundry,
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housekeeping, and basic cooking
skills. The maids are also given
safety training to enhance their work
performance. Statistics have shown
that such training will enable the maids
to assimilate to the Singaporean
culture at a faster rate.

Besides domestic help, United
Channel also offer other Human

Resource solutions. They recruit
skilled & non-skilled workers from
developing countries like Myanmar,
Indonesia, Philippines, Thailand and
China to meet the labour demands
of the various industries like
construction, manufacturing, service
& ship building.

United Channel also provide a full
range of maid associated services like
transfer application, renewal of Work
Permit/Passport,  personal/medical
insurance and security bond, renewal/
cancellation of Permit, consultation
and counselling, holiday drop off,
medical check-up and home services.

Our Vision

United Channel aims to be the
premium provider of foreign domestic
workers in Singapore. They strive to
provide service par excellence for
the customers and have acquired a
sterling reputation for the quality of
their work.

After their success with Myanmar
maids, United Channel has diversified
into the supply of maids from other
neighbouring countries like The
Philippines and Indonesia. They have
also franchised to China, and hope to
replicate their success in the China
market, where they have plans to train
professional Housekeepers to cater to
the demands of the high end market.

Our Philosophy

Since their inception, United
Channel has always adhered to the
principle that Customer Satisfaction
is the most important factor in the
business. The United Channel
standard for customer service
distinguishes them from the ordinary
housecleaning services. They
employ a total staff strength of 28 to
provide customized and personalized
service for their customers in all their
branches. The five branches have all
been assigned to specialize in maids
from the different nations. The staff
consists of nationalities from Myanmar,
Philippines and Indonesia and most
have served with the company for a
minimum of four years. They provide
efficient and reliable service and
ensure that the maid and the employer
maintain a harmonious relationship.
United Channel was awarded the
Asia Pacific Brands Awards in 2012,
an ion to their dedication and
professionalism.
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